GREG KIHLSTROM

Consultant/Advisor, Author, Podcast Host & Speaker
Topics: Marketing Technology, Marketing Operations, CX Strategy & Digital Transformation

LinkedIn | Podcast | Personal site | Email | Articles on: Forbes | CMSWire | MarTech | (301) 996-4514

| help organizations turn big ideas and challenges into meaningful, sustainable results. | serve as an advisor
and consultant to organizations that are experiencing change and need to create more agility in their internal
and external approaches to marketing technology, marketing operations, and digital transformation. I'm a
2-time CEO & Co-Founder, leading both companies (a digital experience agency & a Saa$ startup) to organic
growth and overseeing several successful acquisitions, ultimately leading each to be acquired (one in 2017
and the other in 2021). | am Lean Six Sigma Black Belt certified, and hold a certification in Agile Coaching and
Business Agility. These inform a statistical, analytics-driven approach to solving problems and achieving
measurable goals in whatever initiatives | undertake.

PROFESSIONAL EXPERIENCE

GK5A | Principal

June 2020 - Present

Strategic consulting for Fortune 1000 companies on marketing technology, digital experience, customer
experience, and initiatives where digital transformation is the key objective. My role is often to connect
strategy to implementation, and ensure that highly complex business challenges are connected to the
best people, process, and technology solutions.

Clients include Adidas, Creative Circle, HP, HealthFirst, Inova Health Systems, Medallia, Regions BankSunrise
Senior Living, Victoria’s Secret

The Agile Brand | Podcast Host, Author & Keynote Speaker

January 2019 - Present

In addition to consulting, | have written several books on marketing, martech, customer experience, and
other topics. These are published under The Agile Brand. The award-winning podcast of the same name
is also in year 6, and a top 25 marketing podcast on Apple (U.S.), with over 400 episodes and 2M+
downloads. The Agile Brand publishes a series of short guides on various martech topics that | write and
oversee. The Agile Brand is also where | manage my keynote speaking, editorial contributions, and other
writing and thought leadership.

Association of National Advertisers | School of Marketing Faculty

March 2021 - Present

Wrote, created, and teach several virtual and in-person classes for ANA, whose primary members are
Fortune 500 brands that advertise within the United States. The courses include multi-part courses and
certifications on the topics of customer experience measurement and agile marketing.

CareerGig | CEO & Co-Founder

July 2020 - December 2021; acquired December 2021

Part of the founding team that planned, created, and launched a full-featured freelance marketplace
that provides health and retirement benefits to freelancers, as well as data security and compliance for
companies that hire 1099 contractors. Built the team, led partnership development with technology,
insurance, and other providers, and assisted in investment efforts. The company was accepted into the
Newchip Startup Accelerator Program as well as the GSV Labs Startup Program, and featured in several
prominent publications. My specific role was on product roadmap development, audience and
acquisition strategy as well as development of key partnerships with insurance, education, and other
providers.

Cravety | Head of Customer and Employee Experience Strategy
February 2019 - July 2020
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mailto:gregkihlstrom@gmail.com
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https://martech.org/author/greg-kihlstrom/

Co-developed the strategy and framework for the company's core product offering, utilizing Al and next best
action approaches. | also worked on the experience strategy, design, and implementation team responsible
for customer and employee experience initiatives for enterprise customers.

Clients include Coca-Cola Company, CareFirst, Honeywell, University of Miami, City of Baltimore, VMwatre,
FedEx

Yes& | SVP Experience

September 2017 - February 2019

After selling Carousel30, | joined Yes& (the acquiring company) and led the Digital Team which consisted
of strategy, marketing & advertising, digital experience, and analytics. Grew the team since joining and
worked on customer journey solutions for clients that involved initial strategy, through design and
implementation of personalization, automation and machine learning-based customer journey
solutions.

Clients include Choice Hotels, Brown Advisory, Department of Transportation, FEMA, FINRA, JK Moving
Services, United Bank, and Virginia State University

Carousel30 | Founder & CEO

January 2003 - September 2017; acquired September 2017

Founder & CEO of a leading digital agency that was acquired by Yes& in September of 2017. My primary
responsibilities were client strategy and growth over primarily digital channels, including content
strategy, personalization, automation and analytics. | grew the company from 4 to over 20 experts
across the digital domain and did work with national clients. Carousel30 was named one of iMedia’s 25
East Coast Agencies to watch, was a 2-time SmartCEO Corporate Culture Award Winner, and won
several ADDY awards and other national and international awards.

Clients included AARP, National Audubon Society, MTV Networks, The Nature Conservancy, NASA, Navy
Federal Credit Union, United Nations

Multicity | Director of Product Design & Marketing

December 1999 - December 2002

Product marketing strategy, user experience design and Interactive design for a technology company
that provided Saa$S applications to Amnesty International, CBC, Conservation International, Hewlett
Packard, Lionsgate, PBS, Raytheon Aircraft, Telemundo, University of Maryland, U.S. Chamber of
Commerce, VeriSign and more. Worked closely with the Marketing team as a part of the Product
Development team to refine several existing applications and develop others from scratch and bring to
market. While in this position, Multicity was featured in the Yahoo! 100 Best sites on the Internet, and
was a finalist in the Codie Awards.

PROFESSIONAL ORGANIZATIONS

Board Positions

Present
e onHue, Board Member and Advisor for this early stage startup
e The CX Lead, Editorial Advisory Board member

Past
e Member, University of Richmond Customer Experience Advisory Board, 2020-2023
e Founding Chair, National Innovation Committee, American Advertising Federation, 2018-2020
e Lt.Governor, District 2 (Mid Atlantic Region), American Advertising Federation, 2017-2019
e Member, Virginia Tech Pamplin College of Business Marketing Industry Mentoring Board,
2017-2019
e 4As Creative Technologies Committee, June 2018 - 2020

e Division | Co-Chair, National Board of Directors of the American Advertising Federation (AAF),
2014-2016

e President, VP, and Board Member, DC Ad Club (American Advertising Federation), 2010-2016

e Board Member, AIGADC - 2011-2012



Trust for the National Mall National Advisory Committee, 2010-2015

Volunteering

| served as a judge in the National Student Advertising Competition (NSAC) for the American
Advertising Federation. | have talked with students from Virginia Tech, Westwood College, University of
Alabama, and have been a panelist at the American Advertising Federation National Student
Conference. | also served as a mentor in DC Ad Club’s Career Catalyst program for 2 years.

ACHIEVEMENTS
Speaking/Presenting

Host of The Agile Brand podcast (Feedspot’s Top 25 Marketing Technology podcasts)

I've done keynote presentations, moderated and participated on panels at events around the

world such as Internet Week New York, SMX Social Media, VMworld, ADWKDC, Digital Summit
DC, Internet Summit, Social Media Week and others.

I’m a member of the faculty of the School of Marketing of the Association of National

Advertisers (ANA) where | teach a course on Customer Experience Measurement.

Awards

Thinkers360 Top 10 Thought Leader in Marketing and Customer Experience

ICMI Top 25 Customer Experience Thought Leaders twice
Named to the DC Inno 50 on Fire list twice
My work with teams has also won Webby Awards, ADDY Awards, W3 Awards, Summit Creative

Awards, APEX Communication Arts WebPick, Awards, American Design Awards, Davey Awards

Certifications

IC Agile, Agile Certified Coach (ICP-ACC), September 2021

Lean Six Sigma Black Belt Certified, March 2021

Microsoft Dynamics 365 Fundamentals (CRM), July 2021

IC Agile, ICP-BAF (Business Agility Foundations) Certified, November 2018
Exponential Innovation Program (Singularity University), October 2018
Hubspot Academy Inbound Marketing Certification (Hubspot), September 2018

Writing

Published over 15 books, including House of the Customer (2023), Meaningful Measurement of the
Customer Experience (2022) The Center of Experience (2020), The Agile Consumer (2019), The Agile
Brand (2018) and The Agile Web (2015), and several ebooks and white papers

Contributing writer for Fast Company, Forbes, MarTech, and CMS Wire on the topic of
Marketing Technology and Customer Experience

Written articles for The Washington Post, Washington Business Journal, Website Magazine,
SmartCEO, Washington Business Journal, Target Marketing Magazine, and Capitol
Communicator.

Featured/interviewed on NBC-4, Advertising Age, Advertising Week, The Washington Post,
Voice of America, and others.

EDUCATION

Marymount University — Doctor of Business Administration (DBA) with a focus on Business
Intelligence; doctoral candidate for 2025

Quantic School of Business & Technology, Washington DC — Masters of Business
Administration, graduated December 2022

Andrews University, Berrien Springs, M| - Bachelor’s Degree in Digital Media, 1998



